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Abstract

The factoring of bank with varities activities take important place in econiemies and
societies of Development process in variety the country of the world and the civiling
progesses became measuring with the number of modern banks with the number of modern
banks and exist the service that submit to the owner .

The Iraq care with Factoring of bank because it is recognized civilian country have all

basices of this factoring and this factoring have good jump as aresult for development of
information and increase the requirements of owners that cause of and increasing the
requirement of the customers trom the other side then to arise the competitive comparison
studying Application conflect between banks even reach to the climax after permission for
every worker's bank (commercial , investment ) by practicing the comprehensive exchanging
works .
And the studying which taking it the researcher in two section , the first section it is the notion
curving for competitive and some requirement which have a relationship with strategic choice
while the sample of the study was compiler from AL — Rasheed Bank Dar AL — Salam Bank ,
and the second section is concerned by the Application side which is the comparison studying
Appliction between the bank of AL — Rasheed branch and the bank of Dar — Alsalam branch
in AL — Qadissya . while the most important conclusions which neached to it the researcher it
is clearness the compctive in Dar AL — salam Bank national because of the flexibility in ruler
policies from the central Bank . And from the recommendations that orienting the board of
directors of central Bank to giving the enough floxiblity for competive in the governmental
Bank .
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