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Effective value system and it's effect on strategic renewal
An analytical study to opinions of sample of private bank's managers
Assistant professor Dr.Ihssan Dahash Chalab
Al-Qadissiya University
College of Administration and Economic
Chairman of Business Administration Department
Abstract: This study is concerned with exploring strategic renewal from the
point of effective value system of the decision makers in Iraqi private banks. In
order to achieve study's goals, two academic models were chosen. The first is
Hultman and Gellerman (2002) model for investigation the effectiveness of
value system, and the second is Mahnke and Aadne (2006) model of strategic
renewal .Questionnaire had been arranged, according to these models, and
distributed to a sample of branch managers of some of Iraqi private banks with
response rate (81%). Using many of statistical tools, i.e. means, standard
deviation, Spearman correlation coefficient, and Mann-Whitney coefficients, the
most important conclusions were representing by dominant the growth value in
this banks and the value system was effective. The research ends with many
recommendations toward viewing the value system as one of the best approach
for studying the strategic renewal and corporate strategy, and this matter may be
best subject to other researches in the future especially in local environment.
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